. o« . Faculty of Education
]Olll'nal Of Il’ll’lOVathe and Cr eat]-Vlty University of Pahlawan Tuanku Tambusai

Journal Homepage: https:/ /joecy.otrg/index.php/joecy IISSSS;I\I 22;(325‘3777()15((1’(221111123)

e-mail: journaljoecy(@gmail.com 5 (2) 2025, Page: 12572-12578

Analysis of Website Content Development Strategies to Increase
Traffic for Riug Paragliding Bali

Farid Efendi
Universitas Dian Nuswantoro

Corresponding Author: Farid, Efendi, 115202001662@mbhs.dinus.ac.id :

Published: July, 2025

ABSTRACT

This study aims to explore the content strategies of the Riug Paragliding Bali website, specifically focusing on how these strategies influence
purchasing decisions and their subsequent impact on sales improvement within the context of digital marketing. Given the competitive nature
of the adventure tourism industry, understanding effective content strategies is crucial for attracting and retaining customers. The research
method employed consists of in-depth interviews with four distinct groups of respondents: website visitors, customers who completed transactions,
website developers, and the owners of Ring Paragliding. This diverse sample allows for a comprebensive analysis of different perspectives
regarding the website's content effectiveness. The results of the study indicate that informative and engaging content plays a significant role in
shaping consumers' purchasing decisions. Many respondents highlighted that detailed information regarding safety protocols, operational
procedures, and customer testimonials enbances their tfrust in the services offered. This trust is vital in the adventure tonrism sector, where
safety concerns are paramount. Furthermore, both the owner and developers of the website recognized the importance of implementing
appropriate content strategies to attract more visitors and improve sales conversion rates. These insights lead to recommendations for developing
more effective content that aligns with digital marketing strategies, ultimately aiming to boost sales in the paragliding industry. By prioritizing
guality content, Ring Paragliding can enhance its online presence and customer engagement, setting a benchmark for success in the competitive
landscape of adventure tourism.

Keywords: Purchasing decisions, website content, digital marketing, sales improvement.
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INTRODUCTION

Paragliding has emerged as a thrilling adventure sport, particularly in renowned tourist
destinations like Bali. This activity offers participants a unique opportunity to experience the
exhilaration of flying while simultaneously enjoying breathtaking views of the island's diverse
landscapes. As a result, paragliding has become a major attraction for both local residents and
international tourists seeking adventure and new experiences.

Riug Paragliding, recognized as one of the leading paragliding operators in Bali, has
effectively capitalized on the growing popularity of this sport. By providing high-quality paragliding
services, Riug aims to meet the increasing demand for adventure tourism. To support its operational
goals and expand its market reach, Riug Paragliding has developed a comprehensive website that
serves as a vital digital promotional tool.

The website is meticulously designed to offer potential customers extensive information
about the various services provided, including detailed descriptions of each paragliding experience,
pricing structures, operational locations, and streamlined booking processes. This comprehensive
approach ensures that visitors can easily navigate through the information, making it accessible and
user-friendly.
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However, in the face of escalating competition within the tourism industry, the success of a
website is not solely reliant on its design and navigational ease. Instead, the quality of the content
presented plays a pivotal role in attracting visitors, building trust, and ultimately encouraging
purchasing decisions. Informative, relevant, and engaging content is essential for creating a positive
user experience and fostering customer loyalty.

Therefore, analyzing the content strategies of the Riug Paragliding website is crucial for
understanding its effectiveness in driving sales improvement. This research aims to evaluate the
extent to which various elements—such as service descriptions, visualizations, customer
testimonials, and interactive features—can enhance digital marketing strategies. By assessing these
components, the study seeks to identify strengths and areas for improvement in the website's
content strategy.

The findings from this analysis are expected to provide strategic recommendations that can
maximize the potential of the Riug Paragliding website as an effective marketing tool. By
implementing these recommendations, Riug Paragliding can enhance its competitiveness in the
adventure tourism market, ultimately leading to increased customer engagement and higher sales
figures. As the landscape of tourism continues to evolve, leveraging high-quality content will be
essential for attracting and retaining customers in this dynamic environment.

METHOD

This study employs a descriptive qualitative method to gain a deep understanding of the influence of
website content on sales improvement at Riug Paragliding Bali. Data collection was conducted
through in-depth interviews with three main groups of respondents: three customers who have used
Riug Paragliding services, the website developer, and the owner of Riug Paragliding Bali. These
interviews are designed to explore different perspectives on how the website influences purchasing
decisions and customer trust.

Additionally, observations of sales data were conducted over six consecutive months to identify
trends in improvement that can be linked to content strategies and features implemented on the
website. This approach provides comprehensive insights not only from the customer side but also
from the operational and technical viewpoints managed by the developer and owner of the website.
By combining interviews and observations, this research aims to produce a holistic analysis of the
effectiveness of the website as a digital marketing tool.

Riug Paragliding also understands the online behavior of its audience, including search
patterns, sources of information used, content preferences, and interactions with the website or
other digital platforms. This information can help the paragliding operator design more effective
communication strategies that align with how the audience searches for and consumes information.
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By understanding the characteristics of its audience, Riug Paragliding can craft more
effective communication strategies through its website. Providing relevant and beneficial
information, using appropriate language, ensuring intuitive and user-friendly website navigation, as
well as fostering interactivity and audience engagement are essential components of this approach.
Based on interviews with the developer of RIUG Paragliding, it was revealed that the improvements
made to the RIUG website had a significant impact on increasing sales. Within a six-month period
following the website revamp, sales generated through the website experienced a remarkable surge,
reaching approximately IDR 60 million. Interestingly, prior to the improvements, the website had
not recorded any sales during the same time frame.
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Figure RIUG Sales Traffic Over 6 Months (2023)

Image Sonrce: Developer of RIUG Paragliding

The improvements made to the RIUG Paragliding website have brought extraordinary changes to
their business. By refining the layout, enhancing content quality, and improving user experience, the
website successfully captured the attention of visitors and converted them into paying customers.
With a sales increase of IDR 60 million within just six months, this achievement not only
demonstrates the effectiveness of the improvements made but also highlights the importance of
focusing on user experience and implementing the right digital marketing strategies.

FINDING AND DISCUSSION

The results and discussion contain findings based on data processing. The Riug Paragliding
website is strategically designed to convey comprehensive information about the paragliding services
offered. Service descriptions include types of activities, flight durations, and safety equipment,
arranged to meet the detailed information needs of prospective customers.

The gallery of photos and videos stands out as a visual element, showcasing the panoramic
views of Bali from the air and moments of customer flights, thereby attracting attention and
providing a convincing picture of the experiences offered.

Homepage design image of the Riug website

Paragliding Bali.
Tandem Flight.
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Information about prices and service packages is presented in a structured table, making it
easy for customers to compare options. The online booking feature is also designed to provide
convenience, allowing visitors to select dates, times, and types of services in a few simple steps.

The educational blog on the website includes beginner guides, benefits of paragliding, and
reviews of tourist spots. These articles provide added value for visitors and help increase website
visibility through search engine optimization.

Customer testimonials reinforce prospective users' trust by presenting real experiences and high
satisfaction levels, supporting Riug Paragliding's reputation as a reliable service provider.

Overall, the Riug Paragliding website has a strong and strategic content structure. Elements such as
service descriptions, quality visualizations, informative blogs, and online booking features support
digital marketing, creating a positive user experience and increasing the potential for customer
conversion.

The RIUG Paragliding website plays a crucial role in digital marketing strategies to attract

prospective customers and increase sales. Based on the theory of digital marketing communication,
effective website content not only serves as a source of information but also creates interesting
experiences, builds trust, and drives consumers toward purchasing decisions (Kaur, 2020).
The role of the developer in enhancing content quality is significant. By presenting informative,
clear, and relevant information, such as service types, packages, and facilities offered, the RIUG
website becomes more attractive and credible in the eyes of visitors. This aligns with the theory of
website marketing communication, where quality content can build attraction and consumer trust
(Kotler & Armstrong, 2020).

Sales improvements are also supported by appealing visualizations, such as articles, high-
quality photos, and videos that provide a clear picture of the paragliding experience in Bali. These
visualizations create emotional appeal and encourage visitors to schedule their adventures (Sampita,
2021).

Additional features, such as a more responsive layout and information on weather forecasts

and wind speeds, have enhanced the user experience. After the overhaul in 2022, website sales
increased significantly, reaching an additional revenue of 60 million within six months. This
indicates the effectiveness of the improvements made, particularly in creating easy navigation and
efficient booking experiences (Nielsen, 2020).
Digital marketing strategies such as online advertising campaigns and search engine optimization
(SEO) also play a critical role. By targeting the right audience, these strategies increase website
exposure and attract more prospective customers. Data analysis from web analytics tools also helps
developers track website performance, identify trends, and improve areas needing more attention
(Moriarty, 2020).

The success of RIUG Paragliding demonstrates that investment in website development can

have a significant impact on business growth. With a well-structured strategy, a focus on quality
content, and effective digital marketing approaches, RIUG Paragliding has set a new standard in the
adventure tourism industry in Bali (Aaker & Biel, 2021).
This approach underscores important lessons that innovation, deep audience understanding, and
consistency in digital marketing efforts can drive sustainable success. RIUG Paragliding has proven
that a website is not only an information medium but also a strategic tool for achieving business
goals in the digital age.

Marketing Strategy

In the digital era, websites have become essential tools in marketing strategies, especially for
tourism businesses like Riug Paragliding Bali. As a leading paragliding service provider, Riug utilizes
its website not only to provide information but also to attract potential customers, build trust, and
encourage sales conversions. To achieve these goals, a structured marketing strategy focused on
content management, feature optimization, and continuous performance analysis is required. This
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marketing strategy involves three main stages: planning, execution, and evaluation, designed to
ensure the website's effectiveness in supporting business growth.

Planning

The marketing planning begins with understanding the target audience through
demographic, psychographic, and consumer behavior analysis. Based on interviews with the owner
and developer, Riug Paragliding's primary focus is on international tourists and millennials interested
in extreme activities. This information is obtained through search data using analytics tools like
Google Analytics.
The website is designed with content that highlights the advantages of the services offered, such as
comprehensive activity descriptions, customer testimonials, and high-quality visual galleries.
Additionally, an SEO plan is formulated by selecting relevant keywords like "paragliding Bali" to
enhance visibility in search engines. Educational blogs themed around paragliding and adventure
tourism in Bali are also planned to increase engagement.

Execution

The execution of the strategy involves developing the website with a user-friendly design
and intuitive navigation. Based on interviews, technical improvements wete made to the website's
UI/UX, including online booking features and the addition of information related to weather and
wind speeds.
The website content is enhanced with informative articles, panoramic images of Bali, and videos of
customer experiences. This content is optimized using SEO techniques, including the use of
keywords in meta descriptions, page titles, and image tags. SEM strategies are also implemented by
running paid advertising campaigns to increase traffic and conversions.

Evaluation

Evaluation is conducted through monitoring and analyzing data over six months following
the website improvements. Interview results indicate an increase in sales of up to IDR 60 million
during this period. User behavior data on the website is also analyzed to assess the effectiveness of
the added content and features.

CONCLUSIONS

Based on the findings and analysis conducted in this study, it can be concluded that content
development plays a vital role in increasing website sales, as demonstrated by the case of RIUG
Paragliding Bali. The strategic improvements made to the website’s content—such as enhancing the
structure, visual presentation, and the addition of informative features—significantly influenced
consumer interest and purchasing decisions. This is evidenced by the substantial increase in sales,
reaching Rp 60 million within six months after the website was redesigned.

The role of content developers extends beyond technical functions; they act as strategic
communicators who analyze audience preferences, market behavior, and digital trends to create
relevant, engaging, and persuasive content. This includes the production of SEO-oriented articles,
clear and appealing service descriptions, and supportive multimedia content that enhances user
experience.

Furthermore, the implementation of keyword-based content strategies such as "paragliding
in Bali" has proven effective in attracting targeted audiences via search engines. The ability of the
website to provide informative, credible, and user-friendly content has helped build trust and
increase user engagement, which ultimately leads to conversions.

In summary, a well-executed content strategy not only supports digital marketing objectives
but also serves as a critical bridge between consumer interest and business success. For RIUG
Paragliding Bali, content has proven to be one of the most effective tools in strengthening brand
image, improving visibility, and increasing online sales performance.
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