. ) Faculty of Education
JOLll'nal Of Innovatlve and CreathIty University of Pahlawan Tuanku Tambusai
Journal Homepage: https://joeqr.org/index.php/joe ggﬁ ;gzgg;g\( 8?:{2?)

e-mail: journaljoecy(@gmail.com 6 (2) 2026, Page: 36981-36984

The Internationalization of the Indonesian Language: Promotion
and Its Application in the Global Arena

Ya Panting ', Wang Man? Munira Hasjim’, Kaharuddin®, Ikhwan M. Said’, Andi Merling®,

123456 Universitas Hasanuddin, Makassar, Indonesia,

Corresponding Author: Munira Hasjim, e-mail: munirahasjim@unhas.ac.id

Published: Juli, 2026

ABSTRACT

In the era of rapid globalization, language plays a crudal role as a medium of communiction and cultural interaction.
Indonesian, the offidal language of the Republic of Indonesia, not only serves as a symbol of national identity but also
has the potential to act as abridge in international contexts. The promotion of Indonesian in the global sphere has garnered
significant attention, espedally given Indonesia’s rapid economic growth and increasing cultural influence worldwide. With
advancements in information and communication technology, opportunities for promoting Indonesian have expanded.
Sodal media, online educational platforms, and cultural activities have become effective channels for introdudng
Indonesian language and alture to international audiences. However, the globalization of Indonesian faces challenges
such as the dominance of English, dialectal variations, and disparities in acess to language education. This study aims to
analyze the dynamics of the globalization of Indonesian, its promotion, and its application on the international stage. By
understanding aurrent conditions, identifying challenges, and proposing future strategies, the study seeks to ensure the
relevance and widespread use of Indonesian globally.
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INTRODUCTION

In the rapidly evolving era of globalization, language plays a vital role as a tool for
communication and cross-cultural interaction (Crystal, 2000). Indonesian, the official language of the
Republic of Indonesia, not only symbolizes national identity but also holds significant potential as a
bridge in the international arena (Pramono, 2020). The promotion of Indonesian in a global context
has become increasingly important, especially considering Indonesia’s rapid economic growth and its
rising cultural influence worldwide. The development of information and communication technology
has further expanded opportunities to promote the Indonesian language (Sujana, 2015). Social media
platforms, online education systems, and cultural events have proven to be effective means of
introducing Indonesian language and culture to global audiences (Rahardjo, 2018). However, the
globalization of Indonesian also faces notable challenges, including the dominance of English as a
global lingua franca, the diversity of dialects, and inequities in access to Indonesian language
education. This study examines the current state of the Indonesian language on the international stage,
explores strategies for its promotion, and discusses its application worldwide. By addressing the
challenges and formulating forward-looking strategies, this research aims to ensure the continued
relevance and widespread adoption of the Indonesian language in global contexts.

36981 | Joutnal of Innovative and Creativity , 6(2) 2026


https://joecy.org/index.php/joecy
https://issn.lipi.go.id/terbit/detail/20211008560887211
https://issn.lipi.go.id/terbit/detail/20211008560887211
http://creativecommons.org/licenses/by/4.0

METHOD
This research employs a qualitative approach with descriptive analysis to explore the

globalization of the Indonesian language, its challenges, and its future on the international stage. The

following steps were undertaken:

1. Literature Review: Relevant literature, including books, journal articles, research reports, and
official documents related to language globalization, the promotion of Indonesian, and its
application internationally, was collected and analyzed.

2. Interviews: Semi-structured interviews were conducted with linguistic experts, academics, and
practitioners experienced in teaching the Indonesian language and promoting Indonesian
culture abroad. These interviews aimed to gather their perspectives on the current state and
challenges of Indonesian language globalization.

3. Data Analysis: The data gathered from the literature review and interviews were thematically
analyzed, focusing on identifying patterns related to the promotion of the Indonesian
language, the barriers encountered, and recommendations for the future.

4. Discussion and Synthesis: The findings were contextualized within the broader framework of
language and cultural globalization. The study synthesizes its results to present clear
recommendations for advancing the Indonesian language on the global stage.

This methodological approach ensures an in-depth understanding of the issues while
providing actionable insights for developingstrategies to promote the Indonesian language effectively.

FINDING AND DISCUSSION
Current Status of the Indonesian Language Internationally

In recentyears, the Indonesian language has gained increasing recognition on the international
stage. According to data from Ministry of Educationand Culture of the Republic of Indonesia (2023),
there are approximately 3 million Indonesian speakers outside Indonesia. The largest communities
are found in Malaysia (1.5 million speakers), Australia (500,000 speakers), and the Netherlands
(300,000 speakers), along with smaller communities in various other countries in Europe and Asia.
Additionally, the number of educational institutions offering Indonesian language courses has risen
significantly. From just 100 institutions in 2010, the number has grown to over 250 by 2023.
Universities in countries such as Japan, the United States, and the United Kingdom have incorporated
Indonesian into their curricula (ASEAN, 2023). For instance, the University of Tokyo has reported a
40% increase in enrollment in Indonesian language courses over the past two years, reflecting
groAwing interest among international students.

Efforts to Promote the Indonesian Language

Promotion of the Indonesian language has been carried out through multiple channels,
including social media, cultural exchange programs, and international events. Analyses of social media
platforms like Instagram and Twitter show a 200% increase in the use of hashtags related to learning
Indonesian (e.g., #Learnlndonesian, #Indonesianl.anguage) over the past two years (Xie-Carson et
al., 2023; Zebua et al., 2025). Many international users share their experiences learning Indonesian,
indirectly enhancing its global visibility. Indonesian embassies (Kedutaan Besar Republik Indonesia)
in various countries have played an active role by organizing cultural events and language workshops.
For example, the “Indonesian Cultural Festival” held in Australia in 2023 attracted over 5,000
attendees, many of whom expressed interest in learning Indonesian after participating in workshops
(Statistics Bureau of Indonesia, 2023). Data shows that 60% of surveyed participants intended to
enroll in Indonesian language courses following the event. Organizations such as ASEAN have also
contributed by promoting the Indonesian language through regional collaboration (Lukman et al,
2026). The ASEAN Cultural Exchange Program, which includes language and cultural immersion
activities, has seen a 25% rise in participationin the past year, highlighting growing enthusiasm for
learning Indonesian among neighboring counttries.
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Challenges Facing the Indonesian Language

Despite these advancements, several challenges persist. The dominance of English as a global
lingua franca poses a significant obstacle. A 2022 survey by the Indonesian Survey Institute revealed
that 70% of respondents in target countries view English as more important than Indonesian for
business and education purposes (Dewan Bahasa dan Pustaka, 2022). This perception often
diminishes the incentive to learn Indonesian. Another challenge is the lack of standardized and high-
quality teaching materials and training for Indonesian language educators abroad. Only 30% of foreign
institutions offering Indonesian language courses have access to internationally recognized curricula.
Furthermore, many teachers lack the resources and professional development opportunities needed
to teach Indonesian effectively, leading to inconsistent learning experiences for students.

Perceptions of the Indonesian Language

Public perceptions of Indonesian vary widely. While some international audiences regard the
language as rich and unique, others lack awareness or access to learning resources. Surveys conducted
at several universities abroad revealed that 55% of students felt they did not have enough information
about the benefits of learning Indonesian, indicating the need for more targeted and effective
promotional strategies (Saddhono et al., 2024). The growing interest in Indonesian, supported by
cultural diplomacy and educational initiatives, suggests that it has the potential to become a more
widely used international language. With Indonesia’s positionas Southeast Asia’slargest economy and
its cultural richness, the Indonesian language can serve as a powerful tool for global engagement
(Widianto & Weix, 2025). Experts recommend collaborative efforts between government agencies,
universities, and private sectors to create engaging and relevant language programs. Programs like
BIPA (Bahasa Indonesiauntuk Penutur Asing) have shown high satisfactionrates (85%) (Statistics Bureau
of Indonesia, 2023) and should be expanded (Hardiyanti et al., 2023). Moreover, leveraging
technology—such as language-learning apps and digital resources—can help attract younger
audiences and make learning Indonesian more accessible worldwide.

CONCLUSIONS

In an era of rapid globalization, the Indonesian language holds significant potential to emerge
as an internationally recognized language. This study highlights the growing interest in Indonesian
wotldwide, driven by Indonesia’s cultural and economic prominence. Efforts such as the expansion
of educational programs, cultural diplomacy, and the use of digital platforms have successfully
increased visibility and interest in the language. Despite these positive developments, challenges such
as the dominance of English, inadequate teachingmaterials, and the lack of trained instructors persist.
To address these issues, strategic initiatives are required. These include developing standardized
curricula, providing professional training for educators, and fostering collaborations between
governments and international educational institutions. The future of the Indonesian language on the
global stage looks promising. With sustained efforts in promotion, technological innovation, and
policy support, Indonesian can transcend its national boundaries and establishitselfasa vital language
for cultural exchange and communication.
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